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STEREOTYP W SŁUSZNEJ 
SPRAWIE, CZYLI „BRULIONOWA” 
PODRÓŻ NA POŁUDNIE

JAKUB SULIGA

A STEREOTYPE FOR A GOOD CAUSE, OR A BRULIONS JOURNEY SOUTH

ABSTRACT The article concerns the Polish stereotype of the Czech and its transforma-
tion with the help of literature. An analysis of illegal periodicals has shown that in the 
1980s there were two strategies at work in Polish samizdat: the first attempted to adapt the 
Czechs to the Polish autostereotype, which was a contradiction of the way Poles perceived 
their southern neighbours. The second strategy was presented by the magazine “brulion”, 
which broke away from the dominant samizdat model of an ‘engaged press’. The Czechs 
presented in “brulion” fit the stereotype existing in Poland, but, paradoxically, they thus 
became closer to Poles – the creators and readers of the Krakow magazine, who rejected the 
heroic autostereotype.
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